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Activity Description: 

Students discover the variety of products that contain seaweed.  Working in small groups, they will select a product and 
create a mini-commercial for that product. 
 

Learning Objectives: 
Students will 

 Identify a variety of uses for seaweed 

 Create a commercial for one consumer product that contains seaweed 
 

Materials: 
 Costumes 

 Props (empty bottles/jars with seaweed lotion or itch/burn gel labels taped to the front) 
 

Teacher Preparation: 
Familiarize yourself with basic advertising techniques. 
 

Procedure: 
Part I: YouTube Video about Seaweed Products 
Here is one option for a YouTube video: https://www.youtube.com/watch?v=_AG1AHOnoXA  
You may choose another if you wish. Discuss which uses of seaweed surprised people and which they already knew 
about. 
 

Part II: Introduce Products 
Lay out all of the seaweed “product” props on a table and introduce each. Invite participants to explain what the 
products are and the role seaweed plays in the products if they already know. 
You may wish to supplement Part II with the following activity:  Kelp in the Cupboard  
http://ma-marine-ed.org/2014/10/29/kelp-in-the-cupboard/  
 

Part III: Commercials 
Break participants into groups of two or three people. Invite each group to draw the name of a product out of a hat. 
They will create a commercial that sells that product. 
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Participants may find it helpful for the instructors to demonstrate the process of brainstorming ideas, assigning lines and 
choreography, doing a walk-through without costumes, and rehearsing with costumes in a mini-commercial. This gives 
them an idea of what the process will be like and may help get their creativity flowing. 
 
If there is extra time, participants can decorate the labels for their props.  When each group is ready (this usually 
happens at different times), instructors can take the group aside and make a video recording of the commercial. 
Alternatively, you can give groups a set amount of time to work and then have each small group perform for everyone at 
the end of the day. 
 
We found that the following products worked well in commercials with our students: 

 Treatment for cuts and burns (Ancient Romans used seaweed for this.) 

 Fertilizer (On gardens and farms.) 

 Vitamin supplements (High iodine, calcium, and vitamin C content. Some species are high in protein. Nori has 1.5 
times the amount of vitamin C of oranges. 1 dried gram of seaweed has more than the recommended daily 
amount of iodine.) 

 Ice cream (Keeps it smooth and creamy by preventing ice crystals from forming on it. And it makes ice cream 
melt more slowly.) 

 Make-up/lotion/bath salts (Beneficial effects on skin. Not backed up by conclusive research but common in 
traditional medicine in many cultures.) 

 Biofuel (Seaweed is cheap and easy to grow. Does not detract from existing food sources. But not very efficient 
right now. Research ongoing to improve efficiency.) 

 Food: nori in sushi, dried and eaten like potato chips, in smoothies 
 
Source: 
http://www.huffingtonpost.com/2010/04/14/9-incredible-uses-for-sea_n_526746html?slideshow=true#gallery/5757/0  
http://ma-marine-ed.org/wp-content/uploads/2014/10/Kelp_in_the_Cupboard_Activity.pdf  
The science behind the benefits of some of these products is inconclusive. You may wish to limit your selection of 
products based on a certain caliber of research. Or you may wish to include products that people used historically, 
whether or not the science behind their use is solid. It all depends on your learning goals. 
 
If you would like to focus this lesson on marketing, advertising, and media awareness, here are a few resources to help 
you do that: 
• https://www.admongo.gov/lesson-plans.aspx  
• http://lessonplanspage.com/ossartlamarketproductmakecommercials48-htm/  
• http://pbskids.org/dontbuyit/advertisingtricks/createyourownad_flash.html  

 

 

 

 

 

 

 

 

 

 

                                                                                                                                                                                                           

 

 

http://webmail.roadrunner.com/do/mail/message/mailto?to=maitc%40maine.gov
http://www.huffingtonpost.com/2010/04/14/9-incredible-uses-for-sea_n_526746html?slideshow=true#gallery/5757/0
http://ma-marine-ed.org/wp-content/uploads/2014/10/Kelp_in_the_Cupboard_Activity.pdf
https://www.admongo.gov/lesson-plans.aspx
http://lessonplanspage.com/ossartlamarketproductmakecommercials48-htm/
http://pbskids.org/dontbuyit/advertisingtricks/createyourownad_flash.html


 
 

28 State House Station, Augusta, ME 04333                                  

maitc@maine.gov      207.287.5522 

 

 

 

http://webmail.roadrunner.com/do/mail/message/mailto?to=maitc%40maine.gov


 
 

28 State House Station, Augusta, ME 04333                                  

maitc@maine.gov      207.287.5522 

 

 

 

http://webmail.roadrunner.com/do/mail/message/mailto?to=maitc%40maine.gov


 
 

28 State House Station, Augusta, ME 04333                                  

maitc@maine.gov      207.287.5522 

 

 

 

http://webmail.roadrunner.com/do/mail/message/mailto?to=maitc%40maine.gov

