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BRIEF DESCRIPTION

Students will explore the role of advertising in influencing 
consumer choices. Students will then utilize methods employing 
language and visual arts to develop their own advertisements 
and/or commercials to promote the sale of Maine’s wild blueberries.

ADVERTISING Wild Blueberries

objectives:
The students will:
1. identify advertisements and commercials that 
are used to market food products.
2. review those advertisements and commercials 
to identify the components that influence 
consumer choices.
3. develop their own advertisements and/or 
commercials to market Maine’s wild blueberries.
4. describe the influence of advertising on their 
own food choices.

life skills:
Critical thinking, decision-making, vocabulary 
development, assessment, persuasion 

materials:
•  Advertisements from newspapers and 

magazines
•  A selection of publications aimed at the 

students’ demographic group
• A selection of videotaped commercials
• Paper and art supplies
• Camcorder and videotapes
• Computer and CDs

Estimated teaching time: 
Teacher preparation time, one week in advance 
of teaching the lesson; two 45-minute to one-
hour class periods plus time for student research 
and creativity

preparation:
• If needed, send letters home to parents alerting 
them to the homework assignment that involves 
tallying television commercials (see example).
• Videotape or download from the internet and 
burn onto a disk a series of commercials that 
influence consumer choices when buying food.
• Save, or have the students save, advertisements 
from newspapers and magazines. 
• Examine publications aimed at the age group 
of the class and select several ads that target 
this age group specifically, that may be different 
from adult ads.
• Decide if this lesson should be conducted in 
conjunction with the activity in the Health and 
Nutrition lesson that instructs students to create 
a new wild blueberry product.

vocabulary:
Advertisements, commercials, persuade, 
influence, target group

Correlations to State of Maine Learning Results: 
Parameters for Essential Instruction

Content Area Performance 
Indicator

Grades 3-5 
Descriptor(s)

Grades 6-8
Descriptor(s)

English Language 
Arts

F1 a, b b, c

Health Education 
and Physical 
Education

D1
E2

c
b

c
b

Science and 
Technology

B1 d

Social Studies A1
A3

e, g f

Visual and 
Performing Arts

B3 a, c
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As current and future consumers, 
students should be aware of the 
influences that affect their desire to 
purchase products, consume certain 
foods, or wear a type of clothing. 
Students may one day grow up to 
operate businesses that need to 
market products and services or be 
employed by businesses that promote 
the sale of goods and services.

Once products are produced, 
businesses must convince consumers 
to purchase those goods or services. 
One way to interest consumers in 
a product is to advertise it. Millions 
of dollars are spent annually to 
convince consumers to purchase 

products. The techniques used have 
become very sophisticated since the 
early days of advertising. Music, art, 
language, and economics all play a 

role in efforts to convince consumers 
to shop at a certain store, purchase a 

certain product, or eat at a certain 
restaurant. Efforts underway to educate 
students to make healthy choices may 
be affected by the barrage of advertising 
they receive. This lesson will encourage 
students to examine the ways in which 
they are influenced to make these 
decisions, how to distinguish fact from 
opinion, how advertising affects their 
eating habits, and the role that music 
and graphic arts play in influencing 

their decisions.

BACKGROUND

INTRODUCTION

1. Ask students what 
influence they believe 
advertising has upon 
them. Let them 
discuss their opinions. 

Have they ever bought 
a product just because 

of an ad, commercial, or 
contest? Explain that this lesson will show them how 
advertising affects consumers’ decision-making and 
give them an opportunity to employ techniques that 
they identify.

2. Have the students watch commercials on 
television for one week and complete the Food 
Advertising Tally Sheet. (Use the letter to parents, if 
needed, by copying it onto school letterhead or create 
your own version. This may also be structured as a 
family activity by sending home several copies of the 
tally and asking the parents to complete the tally as 
well as their child and discuss the differences as a 
family. It can be educational to learn the differences 
in types of products advertised at the various viewing 
periods – daytime, prime time, Saturday morning, 
sporting events, etc.)

3. While the students 
complete their tallies, 
have them bring to 
class advertisements 
from printed media 
such as newspapers and 
magazines. Ask them to 
specifically select food ads.

4. Print off some advertisements from the Internet 
that include contests that offer prizes while 
connecting the viewer to another site that is a 
commercial site. Or have students access such sites in 
class and identify the techniques that are being used 
to interest them in the products being promoted.

5. Videotape or download from the internet and 
burn onto a disk a series of commercials that 
influence consumer choices when buying food. 
Make sure that there are some that influence the 
consumer with music (a snappy song that repeats in 
one’s head), visual appeal that makes the consumer 
crave a food (cake with gooey 
frosting), contests, name brand 
recognition, humor, promise of 
success, and a commercial that 
convinces a consumer to buy 
products on sale. 



 Activity One

1. As the students complete their tally, ask them to 
identify a food commercial that they like or feel is 
very effective: one that makes them want to buy the 
product.

2. Ask them to watch that 
commercial carefully and list 
the things about it that make 
it effective. Ask the students:

Does it have a song or 
jingle? What is it? 
Can you sing 
along with it?
 

Does it show the food? What 
makes you like it? Do you 
want to eat the food? Why?

Does it show people eating? 
Are they enjoying what they 
are eating? How can you tell?
What do the people look like? Are 
they your age? Are they mixed ages? 

Does everyone look healthy? 

Are the people having fun?

What colors are used? 
Do you like those colors?

What language is used? Are 
there any words that stand 
out? Do the words paint 
images in your head?

How does the commercial 
make you feel? Does it 

remind you of anything?

What will be the effect on you if 
you buy this product?

3.  Once the students 
complete their tallies, use 
visuals to depict the results. 
The class may either: 

a.  create a huge classroom tally,
b. graph the results by category, or 

c.  divide the foods into healthy choices or 
unhealthy choices and make a graph of the 
results. Discuss the students’ findings and the 
factors that influence them to buy products.

4. Show the video clips of commercials that you 
feel are very effective in the categories indicated and 
discuss what makes each commercial effective.

5. Compare the advertisement tallies with the 
recommendations of the MyPyramid (See p. 41). 
Ask if these are in alignment. Discuss the impact that 
advertising has on the students’ personal food choices.

6. Now have the students examine print and 
Internet ads. Have them identify the factors that 
influence their decision-making. How is language 
used? How are art and visual images used? What is 
fact? What words influence them? Ask the questions 
that pertain from #2 above.

Activity TWO

1. Decide if the students will 
create a print ad, commercial or 
both. If commercials are to be 

produced, it is recommended that 
a small group be used to develop 

each commercial. Each student or group 
needs to decide what food the ads will promote that 
contains Maine wild blueberries (muffins, pies, ice 
cream, jam, etc.) or create their own unique food 
that contains Maine 
wild blueberries.

2. Instruct the 
students that they 
will now create their 
own advertisements 
(or commercials) 
to promote a very 
healthy food–Maine 
wild blueberries. If they are making a print ad, they 
will need a slogan and visual theme. If a videotaped 
commercial is to be produced, they should first 
create a script with directions or a storyboard that 
outlines how the taping will be done.

3. Work with the school cafeteria to display the ads 
during a time that Maine wild blueberries will be 
served and run the commercials on a TV.
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EXTENSIONS

1. Create a large MyPyramid (a copy is included in 
the Health & Nutrition Wild Blueberry Style lesson 
on page 41) and tape the food ads to the appropriate 
category to determine whether the students are being 
encouraged to maintain a healthy diet. Discuss the 
results.

2. Examine the ads in a variety of publications 
targeted to different age ranges and interest areas 
to observe how advertising differs by population 
groups. Discuss the observations.

3. If the school cafeteria will work cooperatively 
with you on this project and plan to use Maine 

wild blueberries in their menu, have students create 
“radio spots” to promote these foods when they 
are being sold in the cafeteria. Ask that these radio 
spots be included in the morning announcements 
over the public address system. Or, if the school 
is so equipped, use the videotaped commercials on 
closed circuit television in the school.

EVALUATION

1. Assess the thoroughness of completing the 
Food Advertising Tally Sheet.

2. Evaluate the finished advertisements or 
commercials. 

ADVERTISING wild Blueberries

8

Notes:



ADVERTISING wild Blueberries

9

NAME___________________________________________

         Food Advertising Tally SHEET

Watch commercials on television for one week. Count each time a food 
commercial appears and add it to the tally for the category listed below.

For the Week of:       Total  

Vegetables

Fruits

Snack Foods

Candy

Dessert Foods

Meats

Eggs

Soft Drinks

Fruit Juices

Breads and Crackers

Cereals

Milk

Dairy Products

Other



             

          Date                     

Dear Parent or Guardian:

During the next week, our class will be conducting a survey of television commercials 
to identify the methods used to influence consumers. The purpose of this lesson is to 
begin to develop decision-making skills as consumers by educating ourselves about the 
influences that surround us. It is our intent for the students to realize how audiences are 
targeted, the type of products advertised, and the techniques that are used to encourage 
purchasing. After the tally is complete and we compile the results, we will discuss the 
food advertising, food choices students make and address making healthy food choices. 

You may wish to make this a family activity by keeping your own tally, comparing 
products promoted during each viewing period and having a family discussion. There 
are significant differences between the products promoted during daytime, prime time, 
sporting events and Saturday morning cartoon viewing. 

We are not asking students to increase their television watching but to keep a tally 
of commercials during their regular viewing time. If you would like your child to be 
exempted from this television tally, please indicate your wishes below and have your 
child return it by the end of the week.

Thank you for your assistance with this activity. We hope it helps your child to become 
a more informed consumer.

Sincerely,
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